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Solo Client Case:

Social Media as part of an integrated
marketing approach
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PERSON OF THE YEAR

Yes, you.
You control the Information Age.
Welcome to your world.
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People having conversations.
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People establishingrelationships.
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YOU canot
any of these three.

You have to be
part of them.

Social Media Forum December 4, 2009 5

I



Youol | need a mart




Question your motivation
Know your target groups
Define your message
Chooseyour tools

Start working

Keep going
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Solo client case:

How Solo uses Social Media in an
Integrated approach




Question your motivation
Know your target groups
Define your message
Chooseyour tools
Start working
Keep going
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Solo in 2007

A well established household brand

But losing market share
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Solo image in 2007

Old fashioned

Unhealthy
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The objectives:

Reposition the brand

Maintain existing customers

Re-attract younger households

Increase market share & turnover.
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Question your motivation
Know your target groups
Define your message
Chooseyour tools
Start working
Keep going

December 4, 2009



The target group:

Younger households
Mostly female

Active online
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The goal

Ambassadors

Drive measurable sales results

Customers

N

Members

SubscribersRM

Visitors

Create positive brand experience

N

Manage customer experiences

N

Create customer dialogues
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